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Cracking the Social Media Code:
TikTok and Instagram for Business Growth
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Afrik Armando
Photography for the chic & playful at heart

Featured in VOGUE UK, Martha Stewart Weddings, Junebug & Ruffled.
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afrikarmando.com/weddingportfolio



Agenda

e Why Instagram and TikTok for business

e Key differences between Instagram and TikTok

e How to get started with Instagram

e How to get started with TikTok

e How to break through the noise and drive growth

e Your Instagram and TikTok action plan
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Instagram and TikTok can help you build your brand and reach
more target clients and partners

e Decide what metrics are most important < ROSSuASE Q- < afrikarmando £ o
i ® @

for your business growth
e Engagement?
e Traffic?
e Inquiries?
e Generate original content to stand out

e Share photos and videos that best
represent your brand

e Use features that help you get discovered
by more people

e Ultimate first impression for people
vetting your business
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What is Instagram?
Instagram is a photo and video sharing app with a wide variety of content formats

° afrikarmando
New York, New York
What type of content can you share? @ :iarmme
New York, New York
e Reels
e Stories
e Feed

e Carousel
e Photo

e \Video

' / .\T
486 likes Q V ° m
afrikarmando A LUSH indoor garden ceremony
officially kick off 2023s wedding season. 486 likes

afrikarmando A LUSH indoor garden ceremony to

officially kick off 2023s wedding season.
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What is TikTok?

TikTok is a video sharing app with a casual, authentic vibe

What types of content can you share?
e Videos
e Vertical format
e Audioincluded

e Professional and amateur footage

© Saratoga

anaisevents Anand KW o % anaisevents ople

Anand Karaj, the Sikh WW 0% bliss" Happily Ever After begins here.

Ceremony.#anaisevents #sikhw... mor @ #anaisevents #flowersbyedgar ... more

Ji original sound - anaisevents J1 original sound - ronnymorenoviolin...
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Agenda

e Why Instagram and TikTok for business

e Key differences between Instagram and TikTok
e How to get started with Instagram

e How to get started with TikTok

e How to break through the noise and drive growth

e Your Instagram and TikTok action plan
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1. User demographics

60% of Instagram users are ages 18 to 34
e 15% of Instagram users are ages 35 to 44

e 25% of TikTok users are ages 10 to 19
e 22% of TikTok users are ages 20 to 29
e 22% of TikTok users are ages 30 to 39
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2. User behavior

PARTYSLATE

Instagram has more than 2 billion monthly
active users

Users spend an average of 30 minutes per
day on Instagram

TikTok has over 1 billion monthly active
users

Users spend an average of 95 minutes per
day on TikTok
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3. Content formats

e Photos and videos across reels, feed posts,
and stories
e Reels have the highest reach rate

e Videoonly
e TikTok has the highest average engagement
rate of any social media platform
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4. Quantity vs. quality

e Quality, engaging content is prioritized
@ by the Instagram algorithm

e The TikTok algorithm rewards
frequent sharing and engagement
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5. Strategic outcomes

e Curate your brand story to:
e Drive traffic
e Increase conversions

e Showcase your authentic brand to:
e Reach a wider audience
e Have a chance to go viral
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Agenda

e Why Instagram and TikTok for business

e Key differences between Instagram and TikTok

e How to get started with Instagram

e How to get started with TikTok

e How to break through the noise and drive growth

e Your Instagram and TikTok action plan
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Think of Instagram as a highlight reel for your events business

< ANAISEVENTS AFRIKARMANDO
Posts < Posts
% anaisevents & afrikarmando
Carneros Resort and Spa

Westhampton Beach, New York

Boyziimen |
Performing

anaisevents &

White - the pristine color of purity, peace, and
prayer. )\

#ANAISEVENTS @mobhsinaliphotography
@flowersbyedgar @finelinencreation
@montalvospecialevents @swaticouture
@maciooliveira

)

afrikarmando

UNBELIEVABLE VENUE TRANSFORMATION ...
#sikhwedding #anandkaraj #punjabiwedding O Q V N O Q V

- . # Liked by carolinelmarks and 358 others
# Liked by afrikarmando and 790,290 others @ Liked by afrikarmando and 3,338 others e*q Liked by kylielocks and 1,065 others

anaisevents Walking into heaven like... J1 nalaudio afrikarmando - ( 2 6 people afrikarmando CERTIFIED FRESH@

J3 Jatha UK - Sukh Tera Ditha 2 people

#anaisevents @flowersbyedgar @carnerosresort

A Q & A A ® ® O

@hannahberner according to rotten tomatoes your

A Q B & e
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PartySlate curates beautiful, unique content to attract target
consumers on Instagram

PARTYSLATE
< Posts

partyslate &
A& 2 aidenKiBIL : Original audio

Qv - N

& Liked by kylielocks and 1,687 others

partyslate Charlotte's enchanted garden birthday was
blooming with the botanical menus, lush photo ops,
and edible florals on just about everything. \il‘ Vg
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Basic tips to get started with Instagram

= @)

8:43 al =
e Instagram reels < anaisevents @ Ia)
H ® & 2] ®

8:42

)
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4 afrikarmando

s o

e 2-3 perweek

e Partner with videographers or take
iPhone footage

e Instagram feed

e 3-4 posts per week

e Stunning photos and videos

e Canrepurpose and post reels!
e Instagram Stories

e 3-4times per week

e Site visits, day-in-the-life, link to website
or PartySlate profile
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Basic tips to get started with Instagram

‘{é anaisevents and flowersbyedgar P house_of_catherine and afrikarmando
HOTEL DU PONT

e Use a scheduling tool, like
Later

W A A

e Include 5-7 hashtags in
captions

e Reach new people with
reels, but engage current
audience with carousel
posts

e Collaborate with and tag
partners to boost reach 4

e Uselnstagram analyticsto |« ¢

s W
) : Qv . W
see what's working 3,321 lkes
anaisevents Get on the FLOOR!! 77 ¢” E! )Q Liked by engagesummits and 855 others
house_of_catherine HAPPY NEW YEAR!! We rang in
#ANAISEVENTS @mashaida.co @flowersbyedgar the new year with this amazing couple last night, and it
@finelinencreatign _@macioolivei(a was incredible! I'm in awe of my team, all of our vendor
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Py Liked by kylielocks and 1,520 others

crateandbarrel Enjoy a staycation on us! £ Create a
@crateandbarrel registry and enter the @partyslate
Staycation Sweepstakes for a chance to win a
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e Why Instagram and TikTok for business

e Key differences between Instagram and TikTok

e How to get started with Instagram

e How to get started with TikTok

e How to break through the noise and drive growth

e Your Instagram and TikTok action plan
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Many find success on TikTok by showcasing their authentic brand

< |'Q Find telated content

if you'relgetti
Ydinwinterl'm a

s .
/ © Ritz Carlton Dove Mtn. To Go - Marana

"y o 1 ¢ r
anaisevent§ .ZOME - Getyafrikon

Reachinggior the stars! (@Engage ™ Winter wedding tip: First videoon
Summits @ tiktok, please be nice till 1ea

JI My Mistletoe = @Blues Trip 43 original sound £ afréakfreak

o i e |
Add comment... & F::'O':} ‘E]
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PartySlate showcases trends and unique event elements to

reach a wider audience on TikTok

< | Q Wedding Ideas

AT r
Roicte B ol
rfySlate.com - 202254-5

X 8w wedding ‘goal unlocked =

A@dukeimages never fails to cap... more

J3 original sound - zodiac_signszs12

Add comment...
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Basic tips to get started with Tiktok

Following For You

Post 2-3 times per week, to start

e Include a hook in the first 3 seconds

Come along with me as |
photograph an
engagement party in

e  Show your face to build trust with users

e Include keywords to take advantage of
search engine approach

e Testlong-form (10 minutes) vs. short-form
(15-90 seconds)

e Givein to the trends — they might pay off

b

Add comment...
Home Friends
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Agenda

e Why Instagram and TikTok for business

e Key differences between Instagram and TikTok

e How to get started with Instagram

e How to get started with TikTok

e How to break through the noise and drive growth

e Your Instagram and TikTok action plan
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Find what works for your business — and do more of that

e Test, test, and test more

e Showcase your authentic
brand

e Engage your community
through comments, tags, ) ‘ ‘ ~
and polls N WINTER, I'M A

4 _Jod PHOTOGRAPHER

e Collaborate with partners ¢ = W HEREIS
¥y A ONE®

on content and posts P FORYOU.

%) Liked by kylielocks and 3,197 others
partyslate If Met Gala looks were event designs... ..

|
IBEF armando Tell us, which pairing is your favorite?

Winter wedding tips part 2 ...

& Liked by ruffledblog and 448 others ; :
BRI -7 i flesiblog and 23S others celebrity photos: @gettyimages ||
7 FKJ- Us - ACOLORS SHOW & afrikarmandc event photographers & planners (in order):
E&i: @imagerybyjulesphotography; =, : @ishine.events
Add comment... ” i

.+ @nulinkevents Il

&i: @danielkimphoto;
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e How to get started with TikTok

e How to break through the noise and drive growth
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Your Instagram + TikTok action plan

1. Identify your business goals

e To reach a bigger audience through frequent posts, invest more time into TikTok
e To tell a curated story and drive more traffic, invest more time into Instagram

2. Generate engaging and unique content for each channel

e Test all content formats on Instagram to reach new audiences
e Give TikTok users a behind-the-scenes look at your brand with personal videos
e Partner with other vendors on posts to maximize reach and exposure

3. Test and measure to find what works best

e Use Instagram analytics to understand post performance
e Post often on TikTok to see what resonates with users
e Generate more of the content that works, and less of what doesn’t
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How we can help

e Review of your Instagram account
e Review of your TikTok account

e Create your PartySlate profile

*Tune in for additional digital marketing
education on SEO, ChatGPT & Al, and more!
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