
The Ultimate Guide to Developing a 
Results-Driven Digital Marketing Strategy
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Agenda

● What is digital marketing

● The importance of digital marketing in the events industry

● Why a target audience and goals are crucial to success

● Your digital marketing action plan

● Next steps
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Digital marketing is any marketing that happens on the internet

Examples:

● Email marketing
● Social media
● Content marketing
● SEO/ SEM
● Affiliate marketing
● Online advertising
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Digital marketing can grow your business in unlimited ways

● Reach new audiences

● Nurture existing audiences

● Boost brand awareness

● Increase revenue

● Maximize growth efforts

● Gain authority with Google

● Increase efficiency and 
effectiveness



6

Agenda

● What is digital marketing

● The importance of digital marketing in the events industry

● Why a target audience and goals are crucial to success

● Your digital marketing action plan

● Next steps



7

How to identify and leverage a target audience

● Understand your target audience and 
their needs

● Create buyer personas to guide your 
marketing efforts

It is equally important to know who your target 
audience is NOT:

● Attract and repel
● Be where your audience is (ignore where 

they aren’t)

Recommendation: Focus your efforts on ONLY 
the prospects most likely to purchase your 
service
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A digital marketing strategy should be as unique as your business

● Choose a few digital marketing 

channels to use optimally

● LinkedIn

● Instagram

● Email marketing

● Webinars

● Podcasts

● … the options are truly endless!

● Develop a content strategy that aligns 

with your goals and target audience

● Create valuable and engaging content 

that resonates with your audience
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1. Choose the “right” channels for your business
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2.  Create an integrated digital marketing strategy

● Leverage your expertise and 
knowledge 

● Use your founding story for 
inspirational podcasts

● Repurpose content across 
channels to drive 
engagement
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3.  Turn your expertise into content

● Submit for guest appearances, 
speaking opportunities, press, 
and interviews

● Curate your content into blogs, 
books, or guides

● Host educational workshops, 
webinars, and courses

● Leverage your experience to 
communicate your value to 
clients



13

4.  Measure and iterate to achieve maximum growth

● Identify what KPIs are important 
for your business

● Use the analytics tools native to 
the channels you choose

● Do more of what is working — 
and do less of what isn’t

● Experiment!
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Example: Digital Marketing Strategy for Digital Day

1. Define Objectives: Clearly define your objectives. Setting 
specific goals will help guide your digital marketing efforts.

2. Identify Target Audience: Determine the key audience 
segments you want to reach with your digital marketing 
campaign.

3. Content Creation: Develop compelling and informative 
content for each session.

4. Promotion Plan: Decide which channels to use to promote 
PartySlate's Digital Day. 

5. Track and Measure Results: Use digital analytics tools to 
track the effectiveness of your marketing efforts.



Your digital marketing action plan summary

● Set clear goals
● Create personas
● Tailor all marketing to your chosen target audience

1. Define your target audience

3. Measure performance

● Start with native analytics tools
● Track which channels and types of content are resonating
● Rework strategy to do more high-impact marketing

2. Choose your digital marketing channels

● Start with 2-3 channels
● Create a plan and content calendar across channels 
● Be consistent

15



PartySlate can be a powerful component of your digital 
marketing
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PartySlate is a photo-rich platform where people can 
find ideas, venues, and vendors for any type of 
event, all in one place. The platform provides the 
best way for event companies to share their work, 
build their brand, connect with their network and 
grow their business. 

● Boost your SEO
● Help you attract qualified clients
● Showcase your curated portfolio
● Network with an exclusive industry community
● Get access to more digital marketing education
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How PartySlate can help  

● Free digital marketing strategy

● Create a PartySlate profile

● Content planning template

● More digital marketing education
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